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ABSTRAK 

Rindu Azzahra Rahma Nazir, 2025, Evaluasi Implementasi Program Market Day 

Dalam Membangun Entrepreneurship Murid Sekolah Dasar Islam Terpadu Ar 

Rahmah Jakarta. Tesis, Program Studi Magister Administrasi Pendidikan, Sekolah 

Pascasarjana Universitas Muhammadiyah Prof. Dr. Hamka. Pembimbing (I) Prof. 

Dr. H. Abd. Rahman Ghani, M.Pd., (II) Dr. Hery Muljono, M.M. 

 

Kata kunci: evaluasi program, model CIPP, Market Day, kewirausahaan, murid 

 

 

Penelitian ini merupakan evaluasi program Market Day di SDIT Ar Rahmah 

Jakarta yang bertujuan untuk mengetahui dan mendeskripsikan kesesuaian 

pelaksanaan program ditinjau dari empat aspek model CIPP (Context, Input, 

Process, Product). Pendekatan penelitian yang digunakan adalah mixed methods 

dengan teknik pengumpulan data melalui wawancara, angket, dan dokumentasi. 

Responden dalam penelitian ini meliputi kepala sekolah, wakil kepala sekolah 

bidang akademik, wali kelas, murid, dan orang tua. 

Hasil penelitian menunjukkan bahwa pelaksanaan program Market Day 

berada pada kategori sangat baik di seluruh aspek. Pada aspek context, program 

telah selaras dengan visi dan misi sekolah serta bertujuan menumbuhkan jiwa 

kewirausahaan murid melalui kegiatan jual beli yang jujur, kreatif, dan mandiri. 

Aspek input menunjukkan kesiapan sumber daya manusia, kurikulum, dan sarana 

prasarana yang memadai dengan dukungan aktif guru, orang tua, dan pihak sekolah. 

Aspek process menunjukkan bahwa perencanaan, pelaksanaan, dan pendampingan 

kegiatan berjalan efektif, mampu menumbuhkan sikap tanggung jawab, kerja sama, 

dan kemandirian, meskipun masih perlu peningkatan pada efisiensi waktu dan 

variasi produk. Aspek product memperlihatkan peningkatan hasil belajar murid, 

baik akademik maupun nonakademik, serta penguatan karakter jujur, disiplin, dan 

dermawan melalui praktik muamalah dan infaq hasil penjualan. 

Secara keseluruhan, hasil evaluasi menunjukkan bahwa program Market 

Day di SDIT Ar Rahmah Jakarta terlaksana dengan sangat baik dan efektif dalam 

menumbuhkan karakter entrepreneurship serta mendukung visi sekolah dalam 

membentuk murid yang beriman, berilmu, dan berakhlak mulia. 
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ABSTRACT 

Rindu Azzahra Rahma Nazir, 2025, Evaluation of the Implementation of the Market 

Day Program in Developing Students Entrepreneurship at SDIT Ar Rahmah 

Jakarta. Thesis, Master of Educational Administration Study Program, Graduate 

School of Universitas Muhammadiyah Prof. Dr. Hamka. Thesis Supervisor (I) Prof. 

Dr. H. Abd. Rahman Ghani, M.Pd., (II) Dr. Hery Muljono, M.M. 

 

Keywords: program evaluation, CIPP model, Market Day, entrepreneurship, 

students 

 

 

This study is a program evaluation of the Market Day at SDIT Ar Rahmah 

Jakarta, aiming to identify and describe the conformity of its implementation based 

on the CIPP (Context, Input, Process, Product) evaluation model. The research 

employed a mixed-methods approach, with data collected through interviews, 

questionnaires, and documentation. The respondents consisted of the principal, vice 

principal for student affairs, homeroom teachers, students, and parents. 

The results show that the Market Day program achieved an excellent 

category across all aspects. In the context aspect, the program aligns with the 

school’s vision and mission and aims to foster students’ entrepreneurial spirit 

through honest, creative, and independent trading activities. The input aspect 

indicates well-managed human resources, curriculum, and supporting facilities, 

supported by active collaboration among teachers, parents, and the school. The 

process aspect reveals that planning, implementation, and supervision were 

effectively conducted, fostering responsibility, cooperation, and independence 

among students, although improvements are needed in time efficiency and product 

variety. The product aspect shows improvements in students’ academic and non-

academic outcomes, especially in economic understanding, self-confidence, and 

Islamic entrepreneurial values such as honesty, discipline, and charity through 

infaq from sales profits. 

Overall, the evaluation results indicate that the Market Day program at 

SDIT Ar Rahmah Jakarta is highly effective in developing students’ Islamic 

entrepreneurial character and supporting the school’s vision of nurturing faithful, 

knowledgeable, and virtuous learners. 
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