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ABSTRAK

Suci Rachmadanti (2002025013)

PENGARUH BEAUTY INFLUENCER DAN PRODUCT QUALITY
TERHADAP KEPUTUSAN PEMBELIAN PRODUK MOISTURIZER
SKINTIFIC DI PRODI MANAJEMEN UHAMKA ANGKATAN 2020

Skripsi Program Strata Satu Program Studi Manajemen Fakultas Ekonomi Dan
Bisnis Universitas Muhammadiyah Prof. DR. HAMKA. 2024. Jakarta

Kata Kunci: Beauty Influencer, Product Quality, Keputusan Pembelian

Penelitian ini bertujuan untuk mengetahui Pengaruh Beauty Influencer Dan Product
Quality Terhadap Keputusan Pembelian Produk Moisturizer Skintific Di Prodi
Manajemen Uhamka Angkatan 2020. Metode pengambilan sampel penelitian
menggunakan purposive sampling. Data primer diperoleh dari penyebaran
kuisioner menggunakan 132 responden. Data diolah menggunakan analisis regresi
menggunakan Microsoft Excel Software dan Output SPSS Versi 26. Metode
analisis data yang digunakan adalah menggunakan uji kualitas data, analisis statistik
deskriptif, analisis regresi linear berganda, uji asumsi klasik, yang meliputi uji
normalitas, uji multikolineritas, uji heterokedastisitas, dan uji auto korelasi, analisis
uji hipotesis meliputi uji statistik t (uji parsial) dan uji statistik f (uji simultan) dan
analisis koefisien korelasi dan koefisien determinasi. Hasil penelitian menunjukan
bahwa secara simultan variabel Beauty Influencer dan Product Quality memiliki
pengaruh yang signifikan terhadap Keputusan Pembelian. Hasil penelitian secara
parsial menunjukan bahwa variabel Beauty Influencer dan Product Quality

berpengaruh signifikan terhadap Keputusan Pembelian.
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ABSTRACT

Suci Rachmadanti (2002025013)

THE INFLUENCE OF BEAUTY INFLUENCER AND PRODUCT
QUALITY ON THE PURCHASE DECISION OF SKINTIFIC
MOISTURIZER PRODUCTS IN THE UHAMKA MANAGEMENT STUDY
PROGRAM CLASS OF 2020

Thesis. Management Study Program Undergraduate Program. Faculty of
Economics and Business Muhammadiyah University Prof. Dr. HAMKA. 2024.
Jakarta.

Keywords: Beauty Influencer, Product Quality, Purchase Decision

This study aims to determine The Influence Of Beauty Influencer And Product
Quality On The Purchase Decision Of Skintific Moisturizer Products In The
Uhamka Management Study Program Class Of 2020. The sampling method of the
study used purposive sampling. Primary data was obtained from distributing
questionnaires using 132 respondents. The data was processed using regression
analysis using Microsoft Excel Software and SPSS Output Version 26. The data
analysis method used was using data quality testing, descriptive statistical analysis,
multiple linear regression analysis, classical assumption testing, which included
normality testing, multicollinearity testing, heteroscedasticity testing, and auto-
correlation testing, hypothesis testing analysis included t-statistical testing (partial
testing) and f-statistical testing (simultaneous testing) and correlation coefficient
analysis and determination coefficient. The results of the study showed that
simultaneously the Beauty Influencer and Product Quality variables had a
significant influence on Purchasing Decisions. The results of the study partially
showed that the Beauty Influencer and Product Quality variables had a significant

influence on Purchasing Decisions.
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