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This	book	contains	various	 topics	of	discussion	 from	Mercu	Buana	
International	Conference	on	Communication	Science	(MICoCS).	MICoCS	
is	 an	 academic	 event	 hosted	 by	 the	Master	 Program	 at	 the	 Faculty	 of	
Communication	Science,	Univesitas	Mercu	Buana,	Jakarta,	Indonesia.	The	
conference	will	 be	held	 covering	 the	main	 theme	of	Society	 Empower-
ment	amidst	 the	New	Normal:	Communication,	Socio-Cultural,	Political,	
Economic,	 and	 Technological	 Perspectives.	 The	 theme	 was	 constructed	
based	on	the	current	situation	of	the	Pandemic	Covid-19	that	has	brought	
society	in	the	whole	world	into	a	shifting	of	social	communication	and	in-
teractions	as	well	as	every	aspect	of	the	economy,	politics,	and	healthcare	
industry.		

The	Pandemic	has	not	been	over	yet.	However,	we	have	to	manage	to	
adapt	to	the	changes	that	occurred	and	adopt	the	digital	technology	that	
could	 facilitate	our	activities.	Thus,	 the	advancement	of	 technology	has	
bridged	all	aspects	of	communication	activity	during	and	in	the	post-pan-
demic	era;	education,	healthcare,	politics,	and	the	economy	are	mediated	
and	become	a	collection	of	contemporary	issues	that	explores	new	areas,	
redefine	 former	concepts,	and	propose	discourses	over	communication	
theories,	 and	 portrays	 a	 new	 scene	 upon	 the	 edge	 of	 the	 global	 crisis	
by	Covid-19	pandemic.	Therefore,	various	topics	and	sub-topics	are	dis-
cussed	from	wider	perspectives	for	both	academic	and	practical	purposes.

This	conference	provided	an	excellent	international	forum	for	sharing	
knowledge	and	research	outcomes	in	theoretical	and	practices	as	well	as	
social	and	industrial	applications.	The	conference	invites	delegates	from	
across	 Indonesia	and	neighboring	countries	with	similar	 interests	 in	 re-
search.	The	diverse	interdisciplinary	point	of	view	will	be	shared	and	dis-
cussed	 thoroughly	 among	 scholars.	 The	 conference	will	 be	 a	 source	of	
valuable	ideas	and	possible	collaboration	to	encourage	social	empower-
ment	during	and	post-pandemic	era	and	to	ensure	that	society	is	able	to	
adapt	to	the	New	Normal	by	adopting	digital	technology	as	part	of	their	
communication	tools.

Therefore,	the	wide	range	of	research	topics	has	given	promising	op-
portunities	to	engage	with	a	wide	range	of	academics,	as	well	as	general	
readers,	and	widen	their	horizons	of	constructive	and	critical	thinking.	This	
book	also	promotes	 ideas	and	point	of	view	 in	communication	science	
that	relates	to	the	advancement	of	digital	technology,	the	transformation	
of	technological	society	who	are	literate	and	critical,	as	well	as	considering	
the	development	of	 sociocultural	 and	political-economy	aspects	 of	 the	
social	environment	in	facing	the	new	normal.

FOREWORD
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The	main	 theme	of	 this	 book	 is	 corporate	 and	marketing	 communi-
cations.	The	articles	provided	are	covering	topics	regarding	corporate	and	
marketing	communications,	tourism	communications,	and	health	communi-
cations.	This	book	offers	a	wide	range	of	perspectives	from	research-based	
sources	of	arguments.	The	discussion	reflects	the	development	of	research	
areas	in	communication	science	and	the	maturity	of	the	methodological	ap-
plication.	The	authors	of	the	articles	in	this	book	come	from	various	insti-
tutions	with	reputable	expertise.	With	 that,	 this	book	promotes	 ideas	and	
point	of	view	in	communication	science	that	relates	to	the	advancement	of	
digital	 technology,	and	the	 transformation	of	a	 technological	society	who	
are	literate	and	critical.	

PREFACE
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This	 book	 covers	 topics	 related	 to	 corporate	 and	marketing	 com-
munication	and	health	communication.	The	 topics	are	divided	 into	 two	
clusters	of	discussion	as	follows:

Corporate and marketing communication:
The	corporate	and	marketing	communication	topic	covers	discussion	

on	communication	strategy	for	implementing	the	CSR	program	for	School	
Development,	the	effect	of	the	promotional	communication	mix,	market-
ing	communication	strategy	in	maintaining	customer,	food	as	identity	and	
village	branding,	phenomena	of	 formal	and	non-formal	communication	
in	the	insurance	business,	communication	strategy	for	NGO,	the	creativ-
ity	of	promotional	mix	on	the	salesperson	team,	the	value	of	marketplace	
advertising,	the	brand	image	of	local	product,	PR	crisis	management,	mar-
keting	communication	strategy	for	event,	management	of	customer	jour-
ney,	digital	communication	management	planning,	the	exploration	of	city	
branding	concept,	implementation	of	Corporate	Social	Responsibility	for	
community	development,	and	 leadership	model	 in	 improving	organiza-
tional	performance.	

Health communication:
The	health	communication	topic	highlights	the	discussion	regarding	

The	Effect	of	the	Public	Relations	Role	of	the	Committee	for	Handling	CO-
VID-19	and	National	Economic	Recovery	on	the	Adaptation	of	New	Habits	
of	the	Jakarta	People	during	the	COVID-19	Pandemic.

The	issues	discussed	in	each	article	will	give	a	wider	understanding	
and	perspectives	for	all	readers	and	contribute	to	the	future	research	and	
development	of	studies	in	communication	science.	

INTRODUCTION
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The main theme of this book is corporate and marketing communications. The articles 
provided are covering topics regarding corporate and marketing communications, tourism 

communications, and health communications. This book offers a wide range of perspectives 
from research-based sources of arguments. The discussion reflects the development of re-

search areas in communication science and the maturity of the methodological application. 
The authors of the articles in this book come from various institutions with reputable exper-
tise. With that, this book promotes ideas and point of view in communication science that 

relates to the advancement of digital technology, and the transformation of a technological 
society who are literate and critical. 


