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ABSTRAK 

Sherly Maulina 

PENGARUH DOOMSCROLLING DAN ONLINE CUSTOMER REVIEW 

TERHADAP SIKAP DAN NIAT PEMBELIAN GENERASI Z DI TIKTOK 

 

Skripsi. Program Strata Satu Program Studi Manajemen. Fakultas Ekonomi dan 

Bisnis Universitas Muhammadiyah Prof. DR. HAMKA. 2026. Jakarta. 

 

Kata Kunci: Doomscrolling, Online Customer Review, Sikap, Niat Pembelian,    

Generasi Z 

 

Penelitian ini bertujuan menganalisis pengaruh Doomscrolling dan Online 

Customer Review terhadap Sikap serta Niat Pembelian Generasi Z pada platform 

TikTok. Penelitian dilatarbelakangi oleh meningkatnya intensitas penggunaan 

TikTok sebagai media pencarian informasi produk yang diikuti fenomena 

doomscrolling serta tingginya ketergantungan konsumen terhadap ulasan daring 

dalam proses pengambilan keputusan pembelian. Penelitian ini menggunakan 

pendekatan kuantitatif dengan desain penelitian kausal melalui metode survei. Data 

primer diperoleh melalui penyebaran kuesioner kepada 964 responden Generasi Z 

di wilayah Jabodetabek yang merupakan pengguna aktif platform TikTok 

menggunakan teknik purposive sampling. Analisis data dilakukan menggunakan 

Partial Least Squares-Structural Equation Modeling (PLS-SEM) dengan bantuan 

perangkat lunak SmartPLS 4. Hasil penelitian menunjukkan bahwa Doomscrolling 

berpengaruh negatif signifikan terhadap Sikap, tetapi tidak berpengaruh signifikan 

terhadap Niat Pembelian. Sebaliknya, Online Customer Review berpengaruh positif 

signifikan terhadap sikap dan niat pembelian. Sikap juga terbukti berpengaruh 

positif signifikan terhadap Niat Pembelian serta memediasi pengaruh Online 

Customer Review terhadap niat pembelian, sedangkan pengaruh mediasi sikap pada 

hubungan Doomscrolling terhadap Niat Pembelian tidak terbukti. Temuan 

penelitian menunjukkan bahwa Online Customer Review memiliki peran yang lebih 

dominan dibandingkan Doomscrolling dalam membentuk Sikap dan meningkatkan 

Niat Pembelian Generasi Z pada platform TikTok. 
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ABSTRACT 

Sherly Maulina 

THE EFFECT OF DOOMSCROLLING AND ONLINE CUSTOMER 

REVIEWS ON GENERATION Z'S ATTITUDES AND PURCHASE 

INTENTION ON TIKTOK 

 

Thesis. Bachelor’s Degree Program in Management. Faculty of Economics and 

Business, Muhammadiyah University Prof. DR. HAMKA. 2026. Jakarta. 

 

Keywords: Doomscrolling, Online Customer Reviews, Attitude, Purchase 

Intention, Generation Z. 

 

This study aims to analyze the effects of Doomscrolling and Online Customer 

Reviews on Generation Z's Attitudes and Purchase Intentions on the TikTok 

platform. The study is motivated by the increasing use of TikTok as a source of 

product information, accompanied by the phenomenon of doomscrolling and 

consumers' growing reliance on online customer reviews in the purchase decision-

making process. This study employed a quantitative approach with a causal 

research design using a survey method. Primary data were collected through a 

questionnaire distributed to 964 Generation Z respondents residing in the Greater 

Jakarta (Jabodetabek) area who were active TikTok users using a purposive 

sampling technique. Data were analyzed using Partial Least Squares-Structural 

Equation Modeling (PLS-SEM) with SmartPLS 4 software. The results indicate that 

doomscrolling has a significant negative effect on attitude but no significant effect 

on purchase intention. In contrast, online customer reviews have a significant 

positive effect on both attitude and purchase intention. Attitude also has a 

significant positive effect on purchase intention and mediates the relationship 

between online customer reviews and purchase intention, whereas the mediating 

effect of attitude on the relationship between doomscrolling and purchase intention 

is not supported. The findings suggest that online customer reviews play a more 

dominant role than doomscrolling in shaping attitudes and enhancing the purchase 

intentions of Generation Z on the TikTok platform. 
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