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ABSTRAK

Assifa Dian Viriani (2202025020)

PENGARUH SHOPPING ENJOYMENT, TIME AVAILABILITY, DAN MONEY
AVAILABILITY TERHADAP IMPULSE BUYING BEHAVIOUR PADA KONSUMEN
TIKTOK LIVE SHOPPING DALAM PERSPEKTIF MODEL S-O-R

Skripsi Program Strata Satu Program Studi Manajemen Fakultas Ekonomi dan Bisnis Universitas
Muhammadiyah Prof. DR. HAMKA. 2026. Jakarta.

Kata Kunci: Shopping Enjoyment, Time Availability, Money Availability, dan Impulse Buying
Behaviour

Studi ini bertujuan untuk mengetahui pengaruh Shopping Enjoyment, Time Availability, dan
Money Availability terhadap Impulse Buying Behaviour pada konsumen Tiktok Live Shopping
dalam perspektif model S-O-R. Metode yang digunakan dalam penelitian ini adalah pendekatan
kuantitatif. Teknik pengumpulan data utama dengan cara pengisian kuesioner yang diperoleh dari
total 500 responden yang merupakan konsumen TikTok Live Shopping di wilayah Jabodetabek.
Hasil penelitian menunjukkan bahwa (1) variabel Shopping Enjoyment berpengaruh positif dan
signifikan terhadap Impulse Buying Behaviour pada konsumen TikTok Live Shopping; (2) variabel
Time Availability berpengaruh positif dan signifikan terhadap Impulse Buying Behaviour pada
konsumen TikTok Live Shopping; (3) variabel Money Availability berpengaruh positif dan
signifikan terhadap Impulse Buying Behaviour pada konsumen TikTok Live Shopping; serta (4)
variabel Shopping Enjoyment, Time Availability, dan Money Availability secara simultan
berpengaruh positif dan signifikan terhadap Impulse Buying Behaviour pada konsumen TikTok
Live Shopping.



ABSTRACT

Assifa Dian Viriani (2202025020)

THE EFFECT OF SHOPPING ENJOYMENT, TIME AVAILABILITY, AND MONEY
AVAILABILITY ON IMPULSE BUYING BEHAVIOR AMONG CONSUMERSON TIKTOK
LIVE SHOPPING FROM THE PERSPECTIVE OF THE S-O-R MODEL

Thesis. Bachelor's Program in Management Studies. Faculty of Economics and Business,
Muhammadiyah University Prof. DR. HAMKA. 2026. Jakarta.

Keywords: Shopping Enjoyment, Time Availability, Money Availability, and Impulse Buying
Behaviour

This study aims to determine the influence of Shopping Enjoyment, Time Availability, and Money
Availability on Impulse Buying Behavior among TikTok Live Shopping consumers from the
perspective of the S-O-R model. The method used in this study is a quantitative approach. The
primary data collection technique involved administering a questionnaire to a total of 500
respondents who are TikTok Live Shopping consumers in the Greater Jakarta area. The results of
the study indicate that (1) the Shopping Enjoyment variable has a positive and significant effect
on impulse buying behavior among TikTok Live Shopping consumers; (2) the Time Availability
variable has a positive and significant effect on impulse buying behavior among TikTok Live
Shopping consumers; (3) the Money Availability variable has a positive and significant effect on
Impulse Buying Behavior among TikTok Live Shopping consumers; and (4) the Shopping
Enjoyment, Time Availability, and Money Availability variables simultaneously have a positive
and significant effect on Impulse Buying Behavior among TikTok Live Shopping consumers.
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