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ABSTRACT

Korean culture, particularly the phenomenon of K-pop, has gained immense popularity on a 
global scale, including in Indonesia. K-pop fans often show high loyalty to their favorite artists 
by buying merchandise. The activity of buying merchandise is done repeatedly in large 
quantities. The majority of K-pop fans tend to make impulse purchases, without careful 
consideration. Therefore, K-pop fans need to have good self-control so as not to get caught up in 
impulsive buying behavior. In this study, non-probability sampling with purposive sampling was 
used as the research method. This study involved 118 fans of the kpop group NCT who had NCT 
membership cards. In this study, two data collection tools were utilized to gauge the variables of 
self-control and impulse buying. The Brief Self-Control Scale (BSCS), with a Cronbach's alpha 
of 0.81, was employed to assess self-control, while the Impulsive Buying Tendency Scale (IBT-
Scale), with a Cronbach's alpha of 0.86, was utilized to measure the tendency to make impulsive 
purchases. The results of the Pearson product moment correlation analysis indicate a significant 
negative relationship between self-control and impulsivity in fans of the K-pop group NCT, with 
a correlation coefficient of r = -0.410 with a probability value of .000 (p < 0.01). It can thus be 
concluded that individuals exhibiting a higher level of self-control are less likely to engage in 
impulse buying behaviors among K-pop fans. Individuals can avoid impulse buying behavior by 
increasing self-control.
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ABSTRAK

Budaya korea, terutama K-pop menjadi salah satu budaya populer di penjuru dunia, tak 
terkecuali di Indonesia. Para penggemar K-pop sering kali menunjukkan loyalitas yang tinggi 
terhadap artis favorit mereka dengan cara membeli merchandise. Aktivitas membeli merchandise 
dilakukan secara berulang dengan jumlah yang banyak. Mayoritas dari penggemar K-pop 
cenderung melakukan pembelian secara impulsif, tanpa mempertimbangkan secara matang. Oleh 
karena itu, penggemar K-pop perlu memiliki pengendalian diri yang baik agar tidak terjebak 
dalam perilaku pembelian yang impulsif. Adapun metode penelitian yang dipergunakan adalah 
non-probability sampling dengan jenis purposive sampling. Penelitian ini melibatkan 118 
penggemar grup kpop NCT yang memiliki kartu keanggotaan NCT. Instrumen pengumpulan 
data yang digunakan sebagai alat ukur variabel kontrol diri adalah Brief Self-Control Scale 
(BSCS) dengan Cronbach's alpha sebesar 0,81. Alat pengumpulan data yang dipakai untuk 
mengukur variabel pembelian impulsif ialah Impulsive Buying Tendecy Scale (IBT-Scale) dengan 
Cronbach's alpha sebesar 0,86. Hasil perhitungan correlation pearson product moment 
didapatkan hubungan negatif yang signifikan antara kontrol diri dengan pembelian impulsif pada 
penggemar grup K-pop NCT, dengan koefisien korelasi sebesar r = -0,410 dengan nilai 
probability value .000 (p < 0,01). Sehingga dapat disimpulkan bahwa individu yang memiliki 
tingkat kontrol diri yang lebih tinggi cenderung tidak terlibat dalam pembelian impulsif pada 




